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THE GILDED BLADE

It is a time of celebration and commerce. Once each year,
the merchants of Terrinoth bring their best efforts forward as
they sell their wares across the land under the star-sign of
the Gilded Blade.

The celebration brings out the most talented craftspeople
and the slickest charlatans. Commoners and the nobility
alike flock to street festivals to participate in contests and
exchanges. Robbers abound to take advantage of the free-
flowing gold and unwary crowds, while mercenaries thrive
providing protection.

Even the heroes of Terrinoth participate in the Festival to
find the most well-made goods and armaments to aid in their
quests, or simply to find relaxation after their adventures. And

perhaps, just perhaps, a bold adventurer could find the truth
behind the legend of the Gilded Blade...

INCORPORATING THIS EXPANSION

Before playing your first game using The Gilded Blade, complete
the following steps to incorporate the expansion contents into
those from the base game:

» Add asset set D to the supply of asset cards. This set can be
chosen as one of the three asset sets during setup.

» Add the “Power of Profit” skill set to the supply of skill cards.
This set can be chosen as one of the six skill sets during setup.

Power of
Profit
» Add the adventure cards to the supply of non-scenario

adventure cards (see “New Adventure Cards” for rules on using
these cards during a scenario).

» Add the hero sheet and combat tokens to their supplies.

ExpAnsiON Icon

The Gilded Blade expansion icon to distinguish these
components from those found in the base game
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New ADVENTURE CARDS CREDITS

This expansion includes 5 new non-scenario cards for each Expansion Design: Paul Winchester with Nathan Hajek and
adventure deck. When assembling adventure decks during Quoc Tran

setup, shuffle all non-scenario cards for each type (combat, Producer: Derrick Fuchs

exploration, and social) together and then deal cards out from
each of those into decks of 20 non-scenario adventure cards.
Then, shuffle in the adventure cards associated with the chosen
scenario. This will leave 30 cards in each adventure deck.
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During setup, players choose three asset sets to form the asset
deck for the game. Then, players choose two &, two &, and
two @ skill sets to form the skill deck for the game. If all players
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cannot agree on which sets should be chosen, players should Managing Art Director: Andy Christensen
instead randomly select the three asset sets, two %, two @&, and Plastic Sculpting: David Ferreira
two @ skill sets. Plastics Coordination: Niklas Norman
Quality Assurance Coordinator: Zach Tewalthomas
TACTICS * Runebound Universe Created by: Christian T. Petersen
Tactics is a new combat symbol that can be spent to copy other ~ Runebound Story Team: Kara Centell-Dunk,
symbols in play. As a combat action, a player can spend one Daniel Lovat Clark, Nathan Hajek, Andrew Navaro,
2% symbol from his or her combat pool as a copy of a symbol and Katrina Ostrander
showing on any other token in any combatant’s combat pool. Production Management: Megan Duehn and Jason Beaudoin

Production Coordination: John Britton, Marcia Colby,

Additionally, when a player is about to take damage, that player JoeonlGlohe andjoh e o Wihian e

can spend one ¥ symbol from his or her combat pool as a copy ‘ )
of a symbol that would allow him or her to block or prevent that Board Game Manager: Justin Kemppainen
damage. Creative Director: Andrew Navaro

Executive Game Designer: Corey Konieczka

Finally, the spending of ¢ symbols follows these restrictions: Fe it OP R dncer: Michael Huxley

» Tactics cannot be spent in conjunction with other tokens. Publisher: Christian T. Petersen
For example, a hero cannot spend 4 as a copy of & while also Playtesters: Andrea Dell’Agnese & Julia Faeta,
spending 3 & worth of other tokens. These must be done as Caterina D’Agostini, Tim & Nicole Fiscus, Alene Horner,
separate combat actions. Jason Horner, Julien Horner, Kortnee Lewis, Scott Lewis

o g © 2016 Fantasy Flight Games. No part of this product may be reproduced without specific permission. Fantasy Flight
» Since Only enemies can Spend ®and Only heroes can Supply is a TM of Fantasy Flight Games. Runebound, Fantasy Flight Games, and the FFG logo are ® of Fantasy Flight

d .% % h t d 4#’ t e d Games. Fantasy Flight Games is located at 1995 West County Road B2, Roseville, Minnesota, 55113, USA, 651-639-

Spen or , a hero canno Spen o COPY an 1905. Actual components may vary from those shown. Made in China. THIS PRODUCT IS NOT A TOY. NOT

an enemy cannot Spend * to Copy h or ’#(- INTENDED FOR USE BY PERSONS 13 YEARS OF AGE OR YOUNGER.

» Since the 4% symbol is spent when it is used, it cannot be used - FANTASY FLIGHT SLPPLY

to copy the effect of a € symbol. -

» When <¥ is spent to copy a symbol with a number modifying R
it (e.g., 2 &), the number is also copied. V. CARD SLEEVES




